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What We Did
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A Three hour periodc November 4

A Approx. 50 participants

A Goal: to gain input on
I Downtown Design Preferences
I Future Development
I Community Brand



Exercises Description

Design Preference

PLANTERS

What should

downtown look
like?

Blue Sky Session

Think big!

Community Brand
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Design Preferences

Total Votes

Essential Element - Highest Vote 2nd Highest Top 2
as
Bicycle Racks 35 6 31% 2 23% 54%
Architectural Style 58 2 28% 6 17% 45%
Victorian Detailing 44 ALL 25% 5 16% 41% [|"All" received the most votes (11)
Planters 40 5 23% 4 20% 43%
Signage 57 7 259 4 18% 429 2nd Highest was a tie between No. 4
Enag ’ ’ ®  |and No. 5 both received 10 votes.
Trash Receptacles 43 1 42% 7 26% 67%
Murals 35 3 46% 4 20% 66%
Public Art 40 2 65% 1 18% 83%
Lighting Types 42 6 31% 3 19% 50%
Wayfinding 46 5 26% 3 22% 48%
paving 23 6 33% 3 33% 65% Tie: No. 6 and No. 3 each received 14
votes
Pedestrian Crossings 42 1 40% 3 31% 1%
Gateway Features 30 3 50% 2 23% 73%
Total Votes Cast 555




Design Preferences
BICYCLE RACKS = ARCHITECTURAL STYLE

. ertiol elements of o
essenticl elements of o essertiol elements of o downt




Design Preferences
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Design Preferences
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Design Preferences



